HELLO, I’'M
LAWRENCE

Hi I'm Lawrence - A mixed English
and Taiwanese graphic designer
based in Cornwall, UK - In my final
year at Falmouth University.

Currently | am working towards start-
ing my own clothing brand, combin-
ing western street-wear styles with
oriental influences.



FALMOUTH PHOENIX

University Esports team

Category - %QAN DH\IG AND
Branding, Visual Identity, lllustration, Fashion J — ‘%S EY ) ES ‘ G \I

Brief

Falmouth University is a relatively small University in comparision to most.
As a result their societies were also small and their Esports teams have only
started to grow and become competitive in the last few years.

Falmouths Esports society had no official branding representing the uni for exter-
nal competitions. They have asked for a full brand identity overhaul, a team
logo/mascot and an official jersey design to be printed and distributed.

Solution

The final identity is centered around the logo of a double headed phoenix within an ab-
stract castle shaped shield. It is directly based on themes from the falmouth town crest.
The brand colours used, black, white and gold, are considered colours symbolic of Cornwall
due to the use of black and white on Saint Piran’s Flag (the Cornish flag) and also gold from
the 15 gold bezants used in the the Duchy of Cornwall shield.

Audience

Students at Falmouth University, specifically the
Esports teams and society.

Date

2021


















Block

T AND
"OTYPE

Develop an app with the aim of targeting or creati
creative community.

Solution

| created Design Block, an app to match creatives and .
casual process, where the work speaks for itself. The i
and people can then decide if they like their work want
Design Block aims to empower our users with the confi
in a safe, accessible environment. It is important to be Incl
should be valued.

Audience Date

Design studios and potential clients. pAOYA

















Click here to test the
prototype for yourself


https://xd.adobe.com/view/49064648-3d64-4be0-b977-10be1ba6ef80-1c55/?fullscreen

LS:N GLOBAL
- MAGAZINE
o - MAGAZINE
LS:N Global is an online, subscription-based, trends intelli- CONCEPT

gence service by The Future Laboratory. They provide origi-
nal research, trends, analysis, market intelligence and gqualita-
tive insights to help industry professionals make informed deci-
sions about the future.

Category

The brief required me to design a conceptual, print magazine based
on one of their sector categories, consistent with their online identity.

Solution

| chose to theme my magazine around the ‘Emerging Youth' series, which
investigates the emerging youth populations rising up, reshaping heritage
and challenging societal systems.

Audience

Date
Students to industry professionals, anyone inter-
ested in future trends and news. 2020















COSEE COFFEE
CO.

University Project

Category

Branding, Graphic, Packaging
Brief

Design a drink and its packaging with the goal
of providing some form of benefit/ higher value
to the consumer.

Solution

Cosee coffee is a self heating decaffeinated coffee that
contains a natural sedative called Valerian root in order
to help people sleep and rest instead of stimulating
them like regular coffee. Designed for people who want
to drink coffee before bed and for people who struggle
to sleep at night

Audience

People that enjoy drinking coffee before bed
and people that struggle to sleep at night.

RANDING A
PACKAGH

ND

NE

Date

2019









LAWRENCE MARKEY

Personal Project

SELF BRANDING

Branding, Visual |dentity,

Fashion, lllustration, _ \/‘SUAL ‘D N_HTY AN D

Graphic, Print, Photography

Briet L OOKBOOK

Update my current personal branding, re-
designing the logo and creating a con-
sistant visual identity.

Solution

Modernising my existing logo with elements linking to
my mixed English/Taiwanese background whilst creating
a minimal yet colourful visual for my personal web-
site/portfolio. My aim was to combine western design
with a range of eastern and oriental influences.

Audience

Design studios and potential clients. Date

2021





















TORCK RAFFLE

Paying client, live brief

Category - VISUAL IDENTITY AND
b il bl WEB DESIGN

Brief

Design a logo, consistent visual
identity and media assets suitable
for a new, motorcycle raffle business.

Solution

A bold, modern graphic identity based on the idea of
rotation and gear mechanics with a set of print ads uti-
lizing friendly, tongue in cheek language directly ad-
dressing the reader.

Audience

Motorbike enthusiasts with a lower than

average income.
Date

2021









SEE WHAT
EVERYBODYS

SIGN UP TODAY





















BADMINTON ENGLAND

University Project

HBADMINTONIS

Visual Identity, Graphic, Print,

- - PRINT AD
Many people around the world have never watched or CA I\/ DA ‘ G \I

played badminton before due to the stereotype that bad-
minton is a ‘weak’ ‘garden sport’. In order to introduce more
people the the sport, that stereotype must be broken.

Explore several possible routes for advertising campaigns in an
effort to raise awareness of Badminton England and get more
people playing badminton.

Solution

A print media ad campaign that highlights the ways that badminton is pow-
erful and exciting through the use of bold, eye catching typography and
photography communicating the idea of movement and speed throughout.

Audience

Date
People of all ages and abilities, primarily people
that do not play badminton 2021
























LAWRENCE
MARKEY

Qs 079090-040550

M  lawrence@trebrown.com

&P lawrencemarkeywixsite.com/design

Instagram.com/lawrence_markey


https://lawrencemarkey.wixsite.com/design
https://www.instagram.com/lawrence_markey/



